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South West Visitor Economy 
Hub

• An online software platform that stores and displays 
tourism sector data. 

• Initially funded by the Heart of the South West Local 
Enterprise Partnership, self-funding from April 25 on

• The data covers regions, town and areas across Devon 
and Somerset.

• Access is free to all direct tourism businesses 
contributing data

 >> NB in confidence – only you can see your data

• Enables DMOs & businesses to track & measure trends 
quickly & easily, and to plan accordingly



The Hub

January February March April May June July August

Every month it tracks:

Seafront Footfall
Cars Parked
Hotel Occupancy
Event Attendance
Museum Visitors
Tourism Information Centre
Traffic Count
Weather
Visitor Spend
Visitor Profile
Visitor Origin
Booking Behaviour



Occupancy, Exmoor vs All Devon/Somerset - 
2024

Source: SWVE Hub –Accommodation Providers, Exmoor

Evidence of shorter Exmoor season vs other SW regions, especially in the Autumn



Occupancy – Jun-Sep 2024

Source: SWVE Hub – Attractions

EXMOOR USER’S
BUSINESS

Users can compare performance with peers, month by month

Source: SWVE Hub –Accommodation Providers, Exmoor vs Dummy User Data



Visits To Attractions, Devon vs Somerset 2024

Similar pattern in peak & post-summer, Somerset stronger pre-summer



Lynton & Lynmouth Footfall: Regatta, July 
2024

+ 2070 average daily visitors just before, during & just after, vs 1640 per day the week before & a 
week later

→ We estimate the regatta added +1700 visitors

Source: BT mobile (EE)



Visitor Origin – Exmoor Jun-Sep 24 

Unsurprisingly, visitors from the south west – mostly day visitors, including residents – dominate Torbay footfall

S WEST

Source: BT mobile (EE) for Lynton/Lynmouth & Minehead



Visitor Origin – Exmoor June-Sep 24 

Excluding  South West visitors, visitors from the South East & Midlands are most common
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Source: BT mobile (EE) for Lynton/Lynmouth & Minehead
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Visitor Origin – N. Devon – Somerset, Jul–
Sep 24 

Interestingly, overnight visitors from the South West are  just as important, esp. in September

Source: Supercontrol self-catering bookings data
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Visitor Profile – Exmoor 2024 (full year)

As measured by Visit Exmoor website users, Couples account for over half of visitors year-round

Source: SWVE Hub – Website Visitor Survey
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Visitor Profile – Devon Jul–Sep 24 

SOLO COUPLEIMMED.
FAMILY

EXT.
FAMILY

Even in August, Couples + Solo travellers as important as Families (as measured by Visitor Exmoor users)

Source: SWVE Hub – Website Visitor Survey



Website Visitor Survey 

Booking method: Direct – 60% | OTA – 28% (Booking.com 36%, AirBnB 29%)

UP TO 4
WEEKS 7+ MONTHS4-8 WEEKS

3 – 6
MONTHS 12+ MONTHS

SOMEONE 
ELSE 

BOOKED

50% book 8 weeks or less before arrival!  How to encourage earlier decisions?



It helps you to understand your place in the destination tapestry
The more businesses involved, the more detailed the picture

Each business is a thread… …and combining the threads allows us to see and 
understand our sector

Where do you fit 
in?



How to find out more & sign up?

Visit swvehub.co.uk

Email alex@swvehub.co.uk

mailto:alex@swvehub.co.uk




Exmoor QR Code Survey

Please take away and display!



Questions?
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